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January 14, 2020

Hello, 
My name is Angela Sebben. I have been in the visual communications field for over two decades. Through 
those years I have worked on all aspects of the creative process — jumping in wherever I was needed to assist 
my department and marketing teams. I have a strong eye for detail and process. I am a diligent and supportive 
colleague and work well with a wide variety of people. I am a qualified and skilled Graphic Designer and a high-
level Production Artist. As a previous employer used to tell people, I am a “Swiss Army knife” designer and I 
have actually come to be proud of that.

My employment history stretches across several industries including healthcare, cartography and publishing, 
retail and industrial marketing, as well as corporate communications. My career has spanned the breadth of 
production work from design, directing photo shoots, photo retouching, production, and pre-press working with 
printers on sheet fed presses, web presses, and digital presses. I am also familiar with the promotional products 
industry and have had occasion to research, source, select, and order such materials for clients.

In my free time I do free graphic design work for family, friends, my husband’s non-profit organization, and 
several others. I also do standard freelance graphic design work ranging from logos, t-shirts, event programs, 
banners, flyers, and more. Examples of recent freelance and pro-bono work include assisting a friend self-publish 
a history book about their music career, work I’ve done helping the neighborhood association where I used to live 
rebuild itself, and a fun little side project for a family friend when she turned 100 years old. I am currently an 
active member of my community and serve on the Crestwood Fire Board and on the board of the St. Louis Fire 
Department Foundation.

Thank you for taking the time to review my resume and portfolio. I look forward to meeting you. 

Angela Sebben
amsebben@sisna.com
314-556-3908
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 100-Year Timeline for Ann Kohnen — Personal Project/Gift

In January of 2018 I learned that Ann Kohnen was going to be celebrating her 100th 
birthday that March. Ann was one of the first “friends of the family” to welcome 
me when I moved to St. Louis in 2010 to be with my husband-to-be. His family had 
known the Kohnens growing up. She is the sweetest woman I had ever met and she 
approved of me right away. She was even present at my wedding shower. When I met 
her she was just 94 years old.

Hearing that there would be a celebration for her 100th birthday, I was inspired to use 
my talents to create a meaningful gift to celebrate her long life. I decided to build a 
timeline of historic and popular facts that occurred during her lifetime.

I researched local, national, and even some international events — choosing to 
maintain a mostly positive reflection of the last 100 years, but not glossing over some 
of the major tragedies. The end result was an eight-foot banner that hung on the 
wall during the celebration as well as a secondary book format display across the 
room. I mapped 218 events across the timeline and created 164 illustrations using a 
Photoshop plug-in designed to help facilitate stipple and texture-based illustrations. 
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 Autobiography Assistance — Pro Bono

I designed and typeset an autobiography for 
Pat Liston, a local St. Louis music icon of the 
classic rock genre, entitled 13 Note to Life: A Life 
of Poetry and Melancholy Rhyme. The book (self-
published in December 2016) is a running narrative 
of stories throughout his life interwoven with 
imagery and snapshots. While additional editors 
assisted in review, I was the primary text editor of 
the original manuscript.

Mr. Liston wrote the book and supplied all the 
images (indicating what text he wanted them 
near). He wrote each story in own voice as if he 
was sitting in front of you, telling his stories. 
Mr. Liston writes like he speaks — emphatically 
— which means there were a lot of ellipses, LOLs, 
multiple exclamation points, and incomplete or run-
on sentences. Since I’d had plenty of conversations with him and knew 
his voice, I was able to smooth out the rough spots. There were also no indications of 
where one story ended and the next began and I added those. 

In all, I designed the layout (look/feel, margins, style sheets, etc.), edited the text for 
basic grammar and consistency, added story breaks and eventually section headings 
where Mr. Liston wanted them, formatted the photos and inserted them into the layout 
where requested. Sometimes I would offer phrasing suggestions when he was stuck on 
a thought concept and having trouble clearly stating his message.

His wife took the cover photo, but I did some Photoshop work to build the cover art 
including superposing his logo into the background. 
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 Inside the Firehouse event logo

“Inside the Firehouse” was a co-branded family event between two local YPO 
chapters — the YPO Saint Louis Gateway chapter and the YPO St. Louis chapter. 
They commissioned me to develop a co-branded event logo. The event, attended by 
chapter members and their families, brought together several St. Louis County and 
St. Louis City fire fighting units and special guests for a day of fire safety education 
and learning fun.

Shown above are the three initial logo options provided to the organizers. The active 
option of the firefighter running into a burning building was selected over the more 
passive options.

The final logo was used on event signage, badges, stickers (which were handed out as 
well as applied to children’s toy fire helmets), and labels used to personalize additional 
event giveaways.
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 YPO St. Louis Education Year Theme Logos

I have had the privilege over the last few years to works with YPO St. Louis by 
designing their Education Year theme logo and helping to develop collateral materials 
for the year’s events. Collateral materials vary per event but often include signage, 
name tags, programs, and handouts. The year’s overall collateral includes a banner and 
a directory and members which includes a catalog of the year’s planned events. I work 
closely with each new Education Chair to develop the logo for their chosen theme and 
implement it throughout the year as needed.

 

6-ft.
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	 Boardwalk	Waffles	&	Ice	Cream

The owner of Boardwalk Waffles & Ice Cream hired me to design the logo for his 
newest venture — a niche food shop selling waffles topped with ice cream and a 
sprinkle of powdered sugar. This was a favorite snack option of the owner growing up 
in New Jersey and he wanted to bring a bit of the Jersey shore to St. Louis, with his 
own special recipe for the waffle batter (made daily) and using a local favorite gourmet 
ice cream (exclusively). 

The description of what he was looking for in a logo was something reminiscent of the 
lighted signs seen along boardwalks. In fact, he explained he eventually planned to  
add a lighted sign to the storefront once the shop became well-known and viable.

With that in mind, I developed this semi-retro logo which has all the potential to 
translate into a lighted sign when the time comes. The colors were specifically selected 
to reflect the boardwalk/seashore theme.

Since the shop opened in February of 2017 it has seen great business. The shop owner 
is in the process of opening a second location in the Atlanta area, and a third location 
in back in the St. Louis region. He found the logo so much to his liking, and he is so 
proud of the success of his venture, he even tattooed the logo on his upper arm.
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 Event Programs/Booklets

My husband’s hobbies are classic rock and trivia and he has combined his two interests 
by developing a unique trivia night format, one which benefits up to three local 
charities and provides participants the opportunity to co-mingle with local St. Louis 

celebrity presenters. Over the last four years the trivia night has been very 
successful, raising over $22,500. 

I volunteer my graphic design and production expertise to build the 
event’s souvenir program which showcases the benefitting charities and 

evening’s presenters, and also documents the hall of fame award 
winners (another aspect of my husband’s hobby). Advertisements are 

sold in the program which supports the event and helps cover costs 
such as facility rental, program printing, and refreshments. 

Many of the advertisers in the program want to help the event, but 
are typically small and local businesses who do not have marketing 

or design departments to provide formatted ads. So, 
along with the design of the program and managing its 
contents, I volunteer my talents to build well designed, 
functional ads based on the content the advertiser 
provides — from reformatting an ad they have used in 
the past to building an ad from a business card or from 
just the company name and phone number.

I started out with programs for my husband’s trivia night 
events, but have also volunteered the same resources for 

other fundraising events. 

6 7

Joy Grdnic returns to present again at the Extreme St. Louis Celebrity Trivia 
Night. Joy has been known to St. Louis from the age of 17 when she became 
the youngest female on-air radio personality in the country as KSHE’s 
“Joy in the Morning.” 

Now, more surprised than anyone that she is no longer 17, Joy brings her take to 
the little things in life we all experience here in St. Louis at OnSTL.com with 
her video segment dubbed “What’s Joy Thinking?” 

Joy maintains she may not be right, but she knows what she’s talking about. 
Joy also can be found at The Fountain on Locust, the restaurant she created for 
St. Louis in Midtown.

Joy Grdnic
ROUND	1	–	The	Women	of	Classic	Rock

1

TRIVIA Rules
•	Each	question	will	be	read	twice.		

•	After	the	final	question	in	a	round	is	
asked,	a	song	will	play	(3-4	minutes).	
All	answer	sheets	must	be	turned	in	
by	end	of	this	song.

•	To	challenge	the	answer	to	a	
question,	please	see	the	judges	
during	the	next	round.	We	will	
attempt	to	uphold	or	overturn	the	
challenge	by	the	time	the	next	set	of	
answers	are	given.

•	A	tiebreaker	sheet	will	be	given	to	
each	table	at	the	end	of	Round	One.	
Please	turn	this	sheet	in	by	the	end	of	
Round	Five.	The	table	with	the	best	
score	will	receive	$100.	In	case	of	a	
tie	in	the	main	event,	the	answers	on	
this	sheet	will	be	used	as	a	tiebreaker.	

•	No	electronic	devices	or	outside	
materials	(books,	notes,	etc.)	are	
allowed	during	game	play.	If	you	
need	to	make/take	a	call,	please	
remove	yourself	from	your	table	for	
the	duration	of	that	round.

•	Mulligans	will	be	offered	at	10	for	
$10.	You	may	use	a	maximum	of	two	
mulligans	in	any	given	round.
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Gary Kolander
Round	7	–	The	Seeds

	of	Classic	Rock

At KSHE from 1976 to 1981, Gary is best known as the driving force behind 

the two KSHE Seeds LPs in 1980 and 1981. He was also known for promoting 

local talent on the air, mixing their songs into playlists with internationally 

known groups, and sharing his knowledge of the bands and their histories.

After KSHE, he made his way to WMRY and then to KEZK doing a well-

remembered soft rock request show in the evenings called Pillow Talk.

Before his career in radio, Gary co-owned the Wicked Flame — the infamous 

head shop on St. Charles Rock Road — with fellow future-DJ Ron Stevens.

4 28

October 24th
Extreme St. Louis CelebrityTrivia

Night

2015

presented by

All Proceeds BenefitFurry Friends RecoveryThe Center for Head Injury ServicesSanta Needs Help

&

October 21stExtreme
St. Louis

Celebrity

Trivia

Night

2016

presented by

Preservation Society

All Proceeds Benefit
Greater St. Louis Honor Flight 

Santa Needs Help

October 20th
Extreme

St. Louis
Celebrity

Trivia

Night2017

presented by

Proceeds Benefit

Greater St. Louis Honor Flight 

National Blues Museum

SLCR Preservation Society



Angela Sebben Graphic Designer / Production Artist    (20+ years experience)
 9675 Yorkshire Estates Drive, Saint Louis, MO  63126    |    314-556-3908
 amsebben@sisna.com    |    www.angelasebben.com/portfolio.html

8 of 14

	 Ellendale	Neighborhood	Association	—	Officer

I volunteered for and was elected as the Communication Officer for my neighborhood 
association within the city of St. Louis. As Communications Officer my 
responsibilities include building and managing the Association’s website and blog 
as well as other social media resource. I also produced additional communication 
materials and helped organize community events. I extensively researched 
the information included on the website and I wrote 95% of the blog articles. 
Samples of the articles are available upon request or can be viewed on the website: 
www.ellendalena.wix.com/ellendale. (As of November 2017 I moved outside the City 
and was required to give up my position.)
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 Geocaching Board Game — Prototype

A Geocacher is a participant in an online gaming community who hunt for “caches” 
hidden in outdoor locations by means of global positioning coordinates and a GPS 
receiver. The coordinates are are provided by the cache owner through the game 
website. A close friend of mine was at this time an avid geocacher. Unfortunately, he 
was going to be home-bound for two months following surgery so I thought a good 
gift to him would be to devise a way for him to geocache at home. 

So, I developed a board game, which I called First Finders, to emulate the geocaching 
experience. It is a dice and card game which directed players to be the first-to-
find indicated caches. Being the first to find a newly hidden cache is one aspect of 
geocaching that some players take very seriously. At the end of the game the player 
with the most “first finds” is the winner. 

Also included were common geocaching pitfalls like running out of batteries, 
forgetting your mosquito 
repellent, and inputting the 
wrong coordinates into your 
GPS receiver. 

The board and cards were 
hand-made and though it is a 
simple game, my friend was 
very appreciative and played 
it several times during his 
recuperation.
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 Geography Baseball (2005 released product)

The product concept was developed within the editorial and marketing groups, 
but design and branding were needed to solidify the concept and keep the project 
moving forward. During it’s initial design phase, the project was assigned to a senior 
designer. Through a series of events, and replacement of key players on the project, 
an agreement on the branding could not be reached. As I was prepping to do the final 
production on the entire set of pieces, I stepped forward to offer a design solution 
based on the concept, the design request, and the feedback I had been privy to. 

My idea was accepted and 
the project moved forward. 
Geography Baseball consists 
of several modules each with 
their own set of question and 
answer cards as well as a 
companion teacher’s guide 
and a board game like spinner 
all with the branding as the 
unifying element.
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 AAOMS History Book

As a freelance assignment, I was asked by one of my former supervisors to design 
and format a book for her new employer — the American Association of Oral and 
Maxillofacial Surgeons. The book, A Historical Overview of the AAOMS, was an essay 
written by one of the association’s members which was to be presented at a conference 
that fall. I was asked to design a cover and text layouts, format the content, and 
illustrate charts and graphs. The final 88-page book was printed on a matt stock and 
perfect bound with a heavier cover. 

A Historical Overview of the 

Daniel Lew, MA, DDS
Professor Emeritus 
University of Iowa

AAOMS

29

   F luor idat ion and I ts  Consequences

The introduction of facial esthetic surgery into our core curriculum 
precipitated daunting academic and political problems, foremost of which 
was the inadequate number of teachers within our ranks. We augmented 
instructors from our own ranks with a cadre of talented surgeons from other 
disciplines to instruct in various settings. Our own instructors replaced these 
in due course. The AAOMS has continued to support the establishment of 
fellowships and preceptorships.

Our success in incorporating esthetic surgery into our curriculum has been 
mixed. In 1992, 853 esthetic procedures were completed in our residency 
programs. In 1999, the number had increased to 2,964. In 2008, however, it 
declined to 1,370. [Figure 3] The possible decrease in esthetic surgery teaching 
cases may be reflected in the overall decline of continuing education courses 
offered on the subject at annual meetings. There were 18 courses given in 
2000, as opposed to 7 in 2010. Lectures and symposia on esthetic surgery 
have, however, become permanent features at the Association’s scientific 
meetings. At the 1985 annual meeting, there were no symposia or lectures 

Figure 3
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reliance on open procedures. Arthroscopy and arthrocentesis together with 
conservative management allowed most treatment of joint pathology to be 
performed outside the hospital. The trend seems to be for major surgery to be 
increasingly performed in academic centers, a reversion to earlier times when 
there was a sharp divide between the surgeries performed in academia and 
private practice. [Figure 11]
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in teaching institutions would diminish our ability to compete for teaching 
cases and meet our clinical responsibilities. The net result would be our 
long-term inability to adequately train residents.

Indeed, we experienced a decline in graduates in the late 1960s to 
mid-1970s, when their numbers fl uctuated between 216 and 262. During the 
next decade, their numbers ranged from 200 to 225. The 1990s saw a further 
decline in the number of trainees until the nadir was reached in 2002 at 
172 graduates. Since then, there has been a steady increase in numbers and in 
2009, the number of residents rose to over 200 for the fi rst time in a decade 
and a half. [Figure 2].

The attempt to reduce the number of graduating residents also contributed 
to the shortage of manpower during the fi rst decade of the 21st century, as 
the population increased beyond projections and affl uence allowed more 
practitioners to retire or work part-time. It is diffi cult to quantify the damage 
done to the specialty by the retrenchment. The actions we took to control 
manpower could have facilitated the encroachment of periodontics into our 

Figure 2 
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   F luor idat ion and I ts  Consequences

surgical domain. Perhaps more telling were the actions of the CODA when it 
allowed periodontics and subsequently other dental specialties to perform the 
necessary surgical procedures for the placement of implants.

At the root of our long-standing frustrations with the CODA is its inability 
or unwillingness to enforce procedural boundaries between specialties. Our 
abilities to infl uence its course are somewhat limited since its charter was 
granted by the US Department of Education and it, therefore, has political 
independence. The ADA’s responsibility is to act as its sponsor and partially 
fund the commission. Our interests are, however, overlooked when they 
confl ict with the priorities of dental schools. This has been especially true since 
the 1995 reform that granted the dental specialties seats on the commission. 
Many other commissioners had dental school appointments and when joined 
by four ADEA representatives, commonly deans of these institutions, they 
used their appointments as a means to maintain the academic and fi scal health 
of all segments of their schools.

Figure 2 
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CHAPTER NINE

Conclusions

In the past, we wrestled with contentious issues typical of a new specialty aspiring to create 
a need for its services and to play an important role in the health care of the nation. The 
current and forthcoming challenges seem equally demanding as we continue to grapple with 

third-party payers, an aging population, the rising cost of delivering healthcare and more intense 
competition.

Can the past offer us guidance as we confront a future we can only vaguely discern? In his 
book Rise and Fall of the Great Powers, Paul Kennedy advanced the theory that the success of a 
nation depends on the following factors: 1) its economic strength and the strength of its social 
and political organizations, and 2) the achieved success must be compared to the success of the 
competition. He went on to add... “the success in obtaining national goals is most dependent 
upon the nation itself, the people, their skills, energy, ambition, discipline, initiative and belief.” 
It is possible that an organized healthcare profession has similarities with the national state. Not 
unlike a government, it must satisfy the public’s demand for a high level of care or it will lose its 
relevance and its place in the healthcare spectrum. It must at the same time be fi nancially viable, 
be well organized, united, clear in defi ning its goals, be fl exible, and have the will and ability to 
carry out its mission.

A healthcare specialty does not fi t neatly into this paradigm, for it does have contradictory roles. 
It must behave in an altruistic manner, for that is its calling and the justifi cation for its existence, 
but at the same time it has to adopt a narcissistic, aggressive stance, for we live in a competitive, 
constantly evolving environment where the principle of the survival of the fi ttest rules.
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	 Origami	Globe	Holiday	Card	—	Concept

For several years the in-house design department was given the opportunity to develop 
the company’s holiday card. This was a project that was in turn opened up to the 
entire department. 

I enjoy holiday 
cards and I thought 
it would be fun to 
develop a card that 
gave the receiver 
something to do and 
not just a piece of 
paper to be set aside 
after a moments 
glance. I knew how 
to fold an origami 
balloon from when 
I was a child and 
the connection of 
the paper balloon, 
a globe, and 
holiday ornaments 
developed into this 
cute piece. 
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 Miscellaneous Business and Organization Logos

2000 to the Present

This is a collection of logos I have been asked to design over almost two decades. The 
applications ranged from logos for businesses and organizations to events, products, 
and newsletters. 
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Sunday, October 15th
Open House (LUNCH PROVIDED)
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 Postcards / Direct Mail

Various postcards from the last twenty years.
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8/27/17   12:13 PM

3390 Wintz LaneDeSoto, MO  63020

11:49 1:17 1:18 1:19 2:44START 
PARTIAL 
ECLIPSE

START  
TOTAL 

ECLIPSE
MAXIMUM 
ECLIPSE

END  
TOTAL 

ECLIPSE

END  
PARTIAL 
ECLIPSE

FESTUS

DE SOTO

HILLSBORO

21

110

67

55

South on 67 to Long Road. Quickly turn north onto Summit Drive. Veer west onto Wintz Lane and follow to the end.

67

110

FLUCOM RD

LONG ROAD

Food Provided
BYO Bever ages

BYO Lawn Chair
please rsvp by August 1stemail: monique@kmisonline.com

or via text: 314-680-1503
notice: large dogs on premisesSolar Eclipse 

Viewing Party
Monday, August 21, 2017
Monday, August 21, 2017

10:30AM to 4:00PM

PHOTO FROM WWW.NASA.GOV, A TOTAL SOLAR ECLIPSE VISIBLE FROM THE NORTHERN TIP OF AUSTRALIA ON NOVEMBER 13, 20012.


